
POPUP  S TORE





ABOUT  T H E  B RAND

Dulhanama was launched on July 31st, 2017. It designs 
and makes bespoke jewellery made from gota (Fabric 
patches).  

There are no mass produced collections, and each 
piece is made by hand. This makes every single piece 
unique.



B RAND  CONCEPT

The concept behind the brand, is the fact that you 
don't always have to spend a bomb to put together a 
traditional look, and that weddings can be more than 
more fashionable and affordable for brides and brides 
maids. Dulhanama makes jewellery which is handcrafted , 
eco friendly and light weight.



ABOUT  T H E  FOUNDER

Dulhanama was founded by Shubhi Kapoor. A resident 
of New Delhi, who is a lawyer by qualification, but also 
has working experience in modelling, make-up, fashion 
journalism, and styling.



TARGET ED  U S E R S

The target clients of the brand are those who want to 
buy inexpensive jewellery for a specific occasion. The 
product can be reused as much as the user wants, but 
the low cost and variation in design, allows the user to 
buy more jewellery at a lower price.



P E R SONA S



PERSONA 1 

Jagmeet Kaur. 

18 Years old 

College Student. 

Her cousin is getting married and she wants 
to do her bit, but she cannot afford to spend 
a lot of money, because she doesn’t earn any. 

She wants to do something different and 
memorable for this occasion.



PERSONA 2 

Rita Sharma 

38 years old 

She has a 10 year old daughter who likes to 
dress up. Due to the cost, weight, and fragility 
of regular jewellery, giving it to her daughter 
will not be a wise decision.



MARKE T  SURVEY



• Fabric Jewellery in itself is not a completely new 
concept, but Dulhanama offers a bespoke and 
traditional Indian style of fabric jewellery, which sets it 
apart from the rest. 

• In the global market, fabric jewellery does not pertain 
to any particular theme or style, due to the physical 
as well as ideological flexibility of the material, in 
addition to the non-existence of popular tradition 
within the segment.



EXAMPLES OF OTHER FABRIC JEWELLERY



S TORE  CONCEPT



• The design of the store, much like the 
brand’s ideology itself, is based on adding 
a modern dimension to traditional values, 
beliefs, and ceremonies. 

• The atmosphere of the store is designed in 
a way, which provides a sense of luxury 
and royalty to a consumer, in a way they 
least expect it.

* C O N C E P T  I N S P I R AT I O N





Commissioned for a large-scale event in the Emirate of Abu 
Dhabi, Edoardo Tresoldi in collaboration with Design Lab 
Experience have constructed a vast indoor "piazza" of architectural 
fragments.  

Based in Rome, Edoardo Tresoldi is an artist whose practice focuses on 
spatial interventions, scenography, and sculpture. A large proportion of 
his works are built using wire mesh – from figurative shapes to architectural 
space. 

I have used inspiration from this concept to lend my concept a lighter, 
more modern look.

https://www.archdaily.com/tag/abu-dhabi
https://www.archdaily.com/tag/abu-dhabi
https://www.edoardotresoldi.com/
http://designlabexperience.com/
http://designlabexperience.com/
https://www.edoardotresoldi.com/
https://www.edoardotresoldi.com/works/
https://www.edoardotresoldi.com/works/
https://www.archdaily.com/tag/mesh


A R E A  -   2 8 . 1 4  S Q . M  

S I D E  O F  O C TA G O N  -  2 4 1 4  M M  

 T O TA L  H E I G H T  -  5 9 4 7  M M  
C O U N T E R  H E I G H T  -  7 8 0  M M  

S E AT  H E I G H T  -  4 5 0  M M  
P I L L A R  H E I G H T  -  1 5 5 8  M M  

A R C H  H E I G H T  -  1 4 3 8  M M  
S E AT  H E I G H T  -  4 5 0  M M  

M I R R O R  H E I G H T  -  1 4 0 0  M M  

D O M E  R A D I U S  -  2 0 3 9  M M   
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